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Program Description
Mastering the message and the media starts here. Communication is  
the lifeblood of a society, a continuous flow of information that informs, 
assists, inspires, entertains, and gives people the impetus to act. It has  
always been a dynamic field, but in the 21st century, that dynamism has 
grown into a virtual revolution. The content of the message and, most of  
all, the media used to deliver the message are experiencing major shifts  
that have shattered many of the old rules. Our B.A. in Communication  
will prepare you to succeed in this challenging, impossible-to-be-bored- 
with field. 

Our programs offer studies in journalism, public relations, film and video 
production, radio, and communication theory. In each area, you will acquire 
the specialized skills you need to creatively and successfully adapt to the 
changes in the field that are happening now and the ones you can be sure  
will happen in the future. You will learn how to write for the media, the ele-
ments of film, radio production, and communication and media campaigns.  
You’ll train on state-of-the-art, industry-standard equipment and software 
and learn from professors who are as immersed in the daily developments  
of the industry as they are in teaching you how to succeed in it. 

Career Growth
According to Encoura, the leading research and  
advisory firm focused exclusively on higher education, 
some of the most popular communication careers are 
going to see significant growth in the 10 years leading 
up to 2027.
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Concentrations
The communication, film, and media studies program offers students 
immediate, hands-on exposure to all aspects of the film, television, and 
media industries. Taught by well-known, award-winning media practi-
tioners, students are immersed in the visual, creative, and communicative 
power of various media through courses in theory, history, genre, styles, 
and structures in a collaborative, fast-paced media environment. 

B.A. in Communication 
This program provides you with a comprehensive understanding  
of how to frame and deliver the message through communication,  
organizational communication, public relations, advertising, mass  
communication, journalism, radio, television, and film production, and 
media entrepreneurship. You will choose one of three concentrations:

• Multi-Platform Journalism and TV Media

• Public Relations, Digital Media, and Media Analytics

• Film Production and Media Entrepreneurship

If you prefer being behind-the-scenes, directing, writing, being a member 
of the crew, producing, or editing is where you will shine. These roles are 
indispensable to putting the show on the air or the film in the theater or 
on the web. 

Our alumni have recently crewed in key positions on Universal Pictures 
Academy Award-winning Joker and the forthcoming New-Line Cinema 
and HBO Sopranos prequel The Many Saints of Newark to be released 
in 2021. Over the past several years, our students won nearly 20 regional 
Emmy Awards and have been featured in the Cannes Film Festival’s 
Short Film Corner. 
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FOX61 Partnership
The University’s partnership and collaboration with Fox61 provides communication 
students with unprecedented opportunities. All of our students now have access to the 
day-to-day workings of a top-rated national news outlet just down the hall from the 
Broadcast Media Center. From this unique vantage point — in addition to the student 
internships Fox61 provides — students will learn first-hand how news is gathered, 
produced, and broadcast. 

While attending the Cannes Film Festival, I was able to intern 
with Lionsgate. It was unbelievable, and I’m still in disbelief  that 
I was given this opportunity. We interacted with distributors, 
attended private screenings, and obtained audience reactions.  
The entire experience gave me an inside look into the business  
part of the film industry.”

“ 

DIANA PEREZ ’20 
B.S. in Communication  •  Intern, Lionsgate

• Fox61/real-time network  
news gathering

• A flexible curriculum

• Faculty mentoring

• Close, collaborative, creative community

• Production + media center

• Full-time faculty of award-winning 
industry leaders 

• Extraordinary sophisticated equipment, 
software, and other resources

• Independent projects 

• Industry internships

Be a Multimedia Star
The Communication program’s curriculum focuses on 
merging traditional media with new media, opening a 
world of exploration and creative possibilities. 

Located in the University of New Haven’s Bergami 
Center for Science, Technology, and Innovation, the 
communication suite includes a multiplatform news-
room, state-of-the-art technology, and countless  
opportunities for cross-disciplinary collaboration.

You will have access to our fully equipped film and  
television studio for hands-on experience with camera 
work, editing, recording, audio, and production. The 
broadcast set is cutting edge with industry-level 
lighting. The control room is where the behind-the-
scenes production takes place and where you’ll be  
an essential member of the crew that makes the 
show happen.

The Bergami Center includes a new space for journalism  
students, including a multiplatform newsroom where 
students can write, edit video, and create graphics. 
There is also designated space for specialized editing 
and sound mixing and a special effects room where 
students can explore Foley and create sound effects 
for films.



LEARN THE BUSINESS AT WNHU 88.7,  
THE UNIVERSITY RADIO STATION

The University’s non-commercial, official  
FCC-licensed radio station is 88.7 FM WNHU,  
broadcasting live 24/7 from our main campus. 
Daily operations are maintained by a departmental general manager 
and student station managers and directors, as well as staff compris-
ing students, community volunteers, and faculty members. WNHU’s  
staff of DJs and radio personalities includes both undergraduate 
students and community members.

When it comes to providing our students with hands-on learning  
opportunities, our motto is “early and often.” It pays off. With these  
experiences under your belt, you can embark on your internship  
with confidence in your abilities and with a real skill set to offer the 
company. By the time you land your first full-time job, you will have  
an impressive edge in this highly competitive industry.

About Us
The University of New Haven, founded on the Yale campus  
in 1920, is a private, coeducational university situated on  
the coast of southern New England. It’s a diverse and vibrant 
community of more than 7,000 students with campuses 
across the country and around the world.

Within our colleges and schools, students immerse them-
selves in a transformative, career-focused education across 
the liberal arts and sciences, fine arts, business, healthcare 
and health sciences, engineering, public safety, and public 
service. More than 100 academic programs are offered, all 
grounded in a long-standing commitment to collaborative, 
interdisciplinary, project-based learning. 

At the University of New Haven, the experience of learning 
is both personal and pragmatic, guided by a distinguished 
faculty who care deeply about individual student success.  
As leaders in their fields, faculty provide the inspiration  
and recognition needed for students to fulfill their potential 
and succeed at whatever they choose to do.

Internships
Internships allow students to take what they learn in the classroom and 
apply it in the field — with guidance from trained professionals who work 
with the application of such skills on a daily basis. But besides the obvious 
benefits of applying lessons learned in class, you will have the chance to 
network and make contacts. The more people you know or who know you, 
the easier it will be for you down the road. 

Communication students have completed internships at these companies 
and organizations:

• A24 Films

• ABC

• After School at  
the Klein (ASK)

• Alacon Films

• Bridgeport Bluefish

• Channel 61 —  
TV Sports

• Clear Channel 
Communication

• CNN

• Country 92.5

• Disney

• ESPN

• FOX61 News & TV

• FOX Sports Radio

• GEM Advertising

• Good Morning 
America

• Killer Films

• Kiss 95.7

• Late Night with 
Seth Meyers

• Lionsgate

• NBC Sports

• NBC Universal

• New Haven  
Register

• New Haven  
Symphony 

• New Paradigm 
Theater

• Paramount Pictures

• Producers Resource 
Group

• The New York 
Times

• The River 105.9

• Saturday Night Live

• Subway Corporation

• Tonight Show with 
Jimmy Fallon

• Universal Pictures

• WTNH News 8

• WWE

For more information,  
or to arrange a visit, contact

Office of Undergraduate Admissions
 203.932.7319
 admissions@newhaven.edu
 newhaven.edu

Your Success  
Starts Here 


