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Program Description
Advancements in technology, the reduction of trade barriers, and the  
emergence of growing economies in India and China are influencing business 
transactions more than ever. In light of these factors, it is critical that future 
business leaders have a sophisticated understanding of the international 
marketplace and the opportunities and challenges it presents. Our degree 
in international business is uniquely designed to equip students with that 
in-depth expertise. 

Through our program, you will acquire the interdisciplinary global perspective 
necessary for your success. At the same time, you will study the core principles  
of accounting, economics, finance, management, marketing, or sport management. 
You will also work to develop, and then demonstrate, a proficiency in  
a foreign language and participate in a study abroad experience.

With this degree, you can pursue global career options in a number of disciplines 
and industries. Multinational firms and small independent companies with 
international activities are among those needing your skills and expertise.  
Government agencies are another sector where you will be in demand. There’s  
also banking — corporate lending and international investing — where you will  
put your financial acumen to work across borders and around the world. 

Sample Courses

• Global Economy
• Applied Econometrics
• International Economics
• Multinational Management
• Management and Organization
• International Business Law
• Destination Marketing and Sales
• International Tourism
• Human Resource Development
• International Marketing
• International Sport Management

The University of New Haven’s College of  
Business programs are accredited by AACSB, 
which is the hallmark of excellence in business 
education. AACSB accreditation places the 
University of New Haven among the top five 
percent of the best business schools around  
the globe. 



Faculty Highlights
Esin Cakan, Ph.D. 
Associate Professor

“I have a passion for understanding 
how society works through eco-
nomics and researching the various 
relationships within that society. 
Specifically, I’m interested in herding 

behavior and the effect of macroeconomic news on emerging 
market economies, stock markets, and exchange rates. I 
carry my fascination with behavioral economics — which 
tries to explain human behavior and its impact on decision- 
making — into the classroom, teaching my students how  
to make rational choices in a free market economy. One 
experiential learning method I use is auction games in  
which students play the roles of buyers and sellers who 
trade with each other to reach the price of a good in the 
market. I also assign the FED Game, where students learn 
how monetary policy works by changing interest rates to 
reach the goal of low unemployment and high economic 
growth. Mentoring is an important part of what I do, also, 
especially when I am working closely with students writing 
their senior theses.”

Khadija Al Arkoubi, Ph.D. 
Associate Professor

“I appreciate the University’s  
emphasis on experiential,  
collaborative, and discovery-based 
learning. This type of pedagogy 
enables students to take full  

ownership of their learning. It fosters inquisitiveness,  
promotes cooperation, and schools them for success in  
a global and diverse society.

“I love facilitating my students’ learning, having a positive 
impact on them, and witnessing their growth as they transition 
from one stage to another. As an advisor and mentor,  
I care about my students’ academic choices throughout their 
journey at the University and beyond. I strive to ignite the 
passion for learning and empower students to be the best 
they can be. Many of them prefer to continue this mentoring 
relationship after graduation. It is truly a pleasure to connect 
with them and provide any needed support as they start the 
next stages of their lives.”

Student Profile
Olivia Jimenez ’23
B.S. in International Business

Despite my second year of college 
being anything but typical, I have 
learned a lot about perseverance and 
how this skill will serve me well in my  
future career in the business field. 

Due to COVID-19, three of my four classes were virtual  
this fall. This was a major adjustment for me and one  
that, candidly, I struggled with.

I pride myself on being a highly motivated and ambitious 
student, and I am enrolled in a dual degree program in the 
Pompea College of Business. Still, the COVID-19 restrictions 
left me feeling drained and burned out. While it is nice to  
be able to be “in class” anywhere, I long for the normalcy  
of attending class in person. With that said, I am still very  
grateful to live and be on campus.

Along with my full course load, I have also started interning  
at Elena’s Light as a program development intern. While  
my entire experience at the nonprofit has been virtual, I am 
still able to contribute heavily to the organization. Through  
my internship, I create and work on an ESL curriculum and 
cultivate the connections between tutors and students. In 
fact, I am an ESL tutor myself. Twice a week, I tutor an Afghani 
refugee to help her improve her English. On a daily basis,  
I work for about an hour a day and have a weekly meeting 
with the other staff members.

Tackling the world virtually has certainly made an impact on 
my life, and I have been able to reflect on how it has affected 
me and my lifestyle. Being able to persevere this semester is 
something I am very proud of and it has allowed me look into 
the future.

For several months, I have worked with the other executive 
board members to create a Women in Business Club for the 
University of New Haven. We facilitated the process necessary 
to become a registered student organization on campus. I am  
very fortunate to be a part of the club’s conception, and  
I am extremely excited for what the future holds for the club.

Hands-On, Active Learning
Because experience-based learning is a hallmark of the University of  
New Haven, the possibilities for our students to discover an interest in  
a field and gain experience in it are numerous and varied. They include 
study abroad, faculty-mentored research, academic service learning,  
and internships as well as other activities. There’s simply no substitute  
for seeing, firsthand and on the spot, how something works — whether  
it’s another country’s economy or a marketing campaign. Also, the longer- 
range benefits of these experiences are considerable:  They make you a 
more compelling job candidate and also give you the opportunity to start 
building a professional network, whose connections can last a lifetime.

Study abroad is crucial to an International Business major’s academic 
résumé — so crucial, in fact, that it’s one of the program’s requirements. 
Seeing how business is done in a foreign country, absorbing — and adapting  
to — other cultures, and learning how to get around there by rail, road, 
air, and sea are priceless experiences for any student. For you — a global 
citizen in business mode — they are a must.

Our 400 study abroad options circumnavigate the globe, from China to 
Russia to the Middle East to just about every country in Europe to South 
America, and more. 

Many students choose to have their study abroad experience at our 
breathtaking satellite campus in Prato, Italy, located in the region of 
Tuscany and 15 minutes by train from Florence. They spend an entire 
semester there, deeply immersing themselves in everyday Italian life  
and taking classes in Italian in addition to their regular courses. The 
University sends its full-time faculty to teach, with locally hired faculty 
teaching alongside them.

Internships
Students can obtain a wealth of knowledge from books, lectures,  
field and lab work, and guest speakers, but nothing completes and  
complements that knowledge like learning on the job in the real world.

The University of New Haven considers internships to be a highly  
desirable component of the education process, so we encourage our 
International Business students to seek them out. We strive to successfully 
match an intern with the most appropriate work environment. It’s also 
a given that all parties in the relationship — the student, the faculty, and 
our internship contacts — need to devote significant time to make  
it successful. This balancing act, when achieved, results in a quality 
internship that can lead to developing a strong future employee.

These are just some of the high-profile companies at which our  
Pompea College of Business students have interned:

• Apple

• Deloitte

• Electric Boat/ 
General Dynamics

• Ernst & Young

• GE

• KPMG

• Marcum

• Pitney Bowes

• Pratt and Whitney

• PricewaterhouseCoopers  
(PwC)

• RSM

• Sikorsky Aircraft

• Stanley Black and Decker

• The Hartford

• UBS

• United Nations

• UTC (corporate headquarters)

• Yelp

Innovation Sprint: 
A Chance to Swim with the Sharks
The strong innovative and entrepreneurial emphasis at the University  
has led to the creation of Shark Tank-like weekends during which teams 
of students generate ideas, engage in market research, and then present 
their final idea to a panel of real-world angel investors who may  
provide the financial backing to bring the idea to market. It’s a tough,  
but transformative, three days. Students emerge wearing the sheen  
of professional polish and armed with a more mature understanding  
of what it takes to launch a business. 

UNIVERSITY OF NEW HAVENPOMPEA COLLEGE OF BUSINESS



10 Reasons to Choose the  
University of New Haven  
for International Business

The program fully prepares you for a world with fewer trade barriers 
and the complex and ever-evolving challenges that come with doing 
business in foreign markets. 

You will be trained to think both creatively and analytically and to 
work both independently and collaboratively.

We instill the entrepreneurial habits of exploration, risk-taking,  
and the innovation needed to solve problems and find solutions  
that currently don’t exist. This approach is one of the defining  
characteristics of the College.

You will acquire competency in one of six majors: Accounting,  
Economics, Finance, Management, Marketing, or Sport Management.

You will participate in a required study abroad experience and have  
a chance to test your developing business skills in a foreign economy.

You will gain proficiency in a foreign language — a must for players  
on the international business stage.

Abundant — and relevant — internship opportunities will give you  
a working knowledge of how international business gets done.

You will participate in real-world problem solving through on-site 
projects with for-profit or nonprofit organizations.

We will equip you with technical skills demanded by employers.

You will be joining a program that offers a balance of leadership, 
management, team building, and people skills, giving you a career 
advantage in any industry or job you pursue.
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About Us
The University of New Haven, founded on the Yale campus  
in 1920, is a private, coeducational university situated on  
the coast of southern New England. It’s a diverse and vibrant 
community of more than 7,000 students with campuses 
across the country and around the world.

Within our colleges and schools, students immerse them-
selves in a transformative, career-focused education across 
the liberal arts and sciences, fine arts, business, healthcare 
and health sciences, engineering, public safety, and public 
service. More than 100 academic programs are offered, all 
grounded in a long-standing commitment to collaborative, 
interdisciplinary, project-based learning. 

At the University of New Haven, the experience of learning 
is both personal and pragmatic, guided by a distinguished 
faculty who care deeply about individual student success.  
As leaders in their fields, faculty provide the inspiration  
and recognition needed for students to fulfill their potential 
and succeed at whatever they choose to do.

For more information or  
to arrange a visit, contact

Office of Undergraduate Admissions
 203.932.7319
   newhaven.edu

Mary Miller, Director of the Undergraduate  
Experience for the Pompea College of Business

 MMiller@newhaven.edu

Your Success  
Starts Here 


